


Thousands of assets per campaign. Dozens of reglons.
Endless ver5|ons.

Campaign Brief

Audience:
Sneakerheads

Channel: Social,
Region: retail, OOH
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What Each Team Needs
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Today’ s tools force tradeoffs. lee shouldn t have to ch_oose.

Creatives
Quality & control

Creatives
Quality & control
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Marketing

Speed & consistency
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Creative scale today comes W|th cost delay, ‘and rlsk R
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Campaign Brief

AIR MAX CAMPAIGN 2024
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One Nike campaign idea=>» ...
hundreds of on- brand .assets in days.,,_._ S T

Campaign Brief
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AIR MAX CAMPAIGN 2024 [ -CSiSt o On Brand Content Varlatlons
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Idea #1 Creatlve Copllot'*
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Start with Blahik canvas

Long review cycles

This removes frlctlon at the moh'iéh

Phill - Not on brand
Rewrite for you tone,
Soaah- Too bugy

Needs more energy!
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Idea #2: Brand Guardrail
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«q) Brand rules = secured workflows

.

£33 Al compllarﬂwc.e--b" guardralllalerts

24 Recent Library Reports Alerts P & v1 | 221 in total

Recents Library Reports Alerts

O Instant wsualgvers__l_ght s B oot

W 8 Critical = % 4 Risk

- < {}; Uns warpromark visible
nn Doint Tt Start SEGE Y 3 8§ 4 = P : isi
s v~ No offensive imagery
¥ e
] Reart Alerts: 221 in total ol 1 anparcl color acoNate
4 2 ¥ Endorsed athletes only
m| Library Library Assets Eieneri Asserts | Critical & it
- B Risk: Fictional Actor ’%
| Maoaes ; GenAl detected £
o8, ~

ANy

+ Mards
| 5
1 Zero-Day Air Max ¥ Critical - M* Fptssive frnan e — ! Endored athletes only
1 : 22, & :
1
1 8 Risk Orisk & Risk Critical DGarases Oritrat
I -— - -
1 e e e S RASCRO. ML <. et L5 APEENAR e G =T =
: BT : Framwnnolnectars sinkg
1 “Generic Air visble L gremed 1t the Zenter &
I : L S o 2

A € 3 S

N g _’ Z Whow Gerrial mecich

& No Rricod B0 Blesods. -




5
S b o7 SR e o e AL DT .,*-vw...u
- 2 : : Hon:

7~
Campaign Insights e i GenAl Adoption ! Campalgn Leaderboard
Air Zoom Pegasus | Summer '24 . +=50%4% Assets Reused @ Air Force 1 Spnno 24
o o g 2 DT o —— - — 4.330 | |-
set reate o e o 2 A ¢
sk 320 = = “ 8_2 Days Average Launch Time Ao iﬁ React Element g
,, Lo | B<S3 International Launch o
rf Regions i : PORE ey 4.220
T°P Pe ormlng g ez Assets Created by Channel 3 320 Assets o — . -2E5

, ; Rl S b s 5 Mercurial Soccer |
i \ SOCIal 45<y Dlgltal S o3 Europe

OOH %, 300/ _'Retal"l _b' .gbf 7 Tech Fleece PR ! ;_ RS
ALl LaTOss ra s ook B Y recie Drop B

&S Top

SR Nedung - S BT o B S 4 : 3 4 220 $
8 Other : RS " Cfas A T R et ¢ ;
% AR = Samai e : ; '  Pegasus Trail '24

t . For ] +30% 90% - ,ap’in

-:Top N Iapan N e : .« Asset Utilization \- Higher Value R 21 g AR A 1 3960,

/. Efficiency : % ra Per Asset e

= = : S e 2
' +«aBll Campaign Metrics | = | Asset Reuse & Efficiency | - A GenAlI Utilization | ;-O Time-to-Market




0¥ ?"Jt

\/ De nsks broader rbllout

Idea

L‘,
:_‘\.s; -

1 Creéﬁve Goal
i

Creatlve
Copllot

}
|

-

Adoptlon

v T

T

Governahce




| TS R
% Ingest & Configure < IV

/| == Ingest Nike Brand Assets Live Campaigns [=]J Support Additional Formats
g ‘@‘Traih Firefly™ Models Agent Re'ﬁﬁg’rn’e_'ﬁf},ux:_ “Build Dashboard Visibility
@ Brand Config, Guardrails AT % i :ijfe‘MetriCs & ROI

SO ed, measurab

e s YAy



INncrease in
speed-to-market
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Adobe + N|ke enables teams to create more_ on-
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